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CFIl Mission

ATo build consumer trust and confidence in
02RlIéQa F22R aéausy
I sharing accurate, balanced information
| correcting misinformation
I modeling best practices and
| engaging stakeholders



CFI Vision

To provide leadership in building public
understanding and support that producing the
food we need using fewer resources through
responsible production, processing and
distribution is the ethical choice that is right
for people, animals and the planet.



Building Consumer Trust
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Freedom to
Operate



Soclal License



Socilal License

Definition: The privilege of operating with

minimal formalized restrictions (legislation,
regulation, or market requirements) based on
mai ntaining public truc

Public Trust: A belief that activities are
consistent with social expectations and
the values of the community and other
stakeholders.



The Social License To Operate

Flexible Rigid
Responsive Bureaucratic
Lower Cost Higher Cost
Social License Social Control
AEthics ARegulation
Avalues ALegislation
AExpectations ALitigation

Single triggering event
ASelf regulation Cumulative impact ACompliance
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Earning and Maintaining the Social License
(Sapp/CMA)

Social License

Freedom to
Operate
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Trust



Earning and Maintaining the Social License

(Sapp/CMA)
Confidence Trust
f
Value
Similarity . .
Social License
Competence

Influential Others

Freedom to
Operate

Trust research was published in December, 2009 i Journal of Rural Sociology




What drives Consumer Trust? $&%

Shared values areRX more important in building trust than

demonstrating competence
Trust research was published in December, 2€08urnal of Rural Sociology
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What Does It Mean?

N\

NThey donot c a
you know until they know
how much vyou

- Theodore Roosevelt



Questions of Values and Ethics
Kohl ber gos Mor

Three Levels 1 Six Stages

1. Pre- Conventional
A Direct impact on me

2. Conventional
A Societal expectations

3. Post-Conventional
A Principle driven

Lawrence Kohlberg, 19272987



Questions of Values and Ethics
Y2Kf 0SNHQ&a a?2

Post Conventional
Principle driven

Conventional
Societal
expectations

Pre-Conventional
Direct impact on me

Universal ethical
principle orientation

Social contract
orientation

orientation

orientation

Personal rewards
orientation

PunishmentObedience

We have an ethical obligation to
our employees, our animals, the
environment, our customers and
our communities

2 NRSNE _
We comply with all environmental
and employment laws and

¢KS G322R o0 28URIONS X 55 3 NT ¢

We take care of our land and
I YAYIl { a 0 SOI dza S
get the best ROI
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Questions of Values and Ethics gz

Y2Kf 6 SNHQAa

a 2

Post Conventional
Principle driven

Conventional
Societal
expectations

Pre-Conventional
Direct impact on me

Personal rewards
orientation

PunishmentObedience

Universal ethical bDhQa
principle orientation
Social contract
orientation
¢tKS dfl¢g 3 2NRSNE
orientation
¢tKS G3I22R 028 Kk YAOS
orientation

Business
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Economically Viable Scientifically Verified
wROI wData Driven
wDemand wRepeatable
wCost Control wMeasurable
wProductivity wSpecific
wEfficiency Objectivity
Profitability 7

Knowledge Knowledge
Ethically Grounded
Ethically Grounded
wCompassion
wResponsibility Feelings
wRespect Belief
wFairness
wTruth

Value Similarity
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Consumer Perception

A The public senses change in the way food is
produced but does not understand

A Lack of understanding creates opportunity for
activists and detractors

A The food system must engage in value
based communication that is ethically
grounded, scientifically verified and
economically viable
systems

t



Animal Welfare

A Values: The proper care of animals is very important to me.
My family and | have an ethical obligation to make sure the
animals on our farm are well cared for.

A Science:That 6s why we use the | at
to keep our animals comfortable, protected from disease,
predators and the elements, and fed a well-balanced diet for
optimal health.

A Economics: Treating my animals with the best care allows my
family and me to help provide consumers with abundant, safe
and affordable food, and allows me to make a living so | can
provide for my family.



Environment

A Values: We drink the same water and breathe the same air
as our neighbors. | want to protect and sustain the
environment for my family, my community and for future
generations so they have it as good, or better, than | do.

A Science: The environmental systems we use on our farm
are based on research conducted at land grant universities
across the country and | mak
advantage of the latest training and certification programs.

A Economics: Because the market prices farmers receive
have not kept up with inflation, farms are bigger than they
were Just a few decades ago.
changed my operation in order to keep my farm profitable
and provide for my family.



2009 Consumer Trust
Qualitative Research

Summary Slides

This information is wholly owned by CMA and licensed to CFI; Study was conducted by Gestalt Inc.



Thank You to the 2009 Consumer
Trust Research Sponsors
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CFI Annual Consumer Trust Survey

A Qualitative research in 2009 study

T nWhat wi | | cause consum
| T cense?0

I Eight consumer focus groups
AApril 2: Des Moines, 1A
AApril 7: Syracuse, NY
AApril 8: Nashville, TN
AApril 13: Fresno, CA



Two Observations

A Uninterested and uninformed.
I "Give me safe food, and I will trust you to give me safe food. | will trust

you (farmers) wuntil you do somet

I Connie, Nashville focus group

us Kknow more abol
t know what t hey
I Judy, Des Moines group

I "NThey coul d | et
on a far m, I don

ATrust farmers but
still farming.

arenot SUr €

"Large producers are about the money and rushing production with
antibioticsé Small farmers are coc

I Consuela, Nashville focus group
"There is a difference: a farmer grows and sells locally with ethics,
whereas commerci al producers are

I Maria, Nashville focus group
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The Challenge

A Building trust and confidence in the contemporary
food system among a public that is largely
uninterested and uninformed.

A The contemporary food system is not perceived as
being consistent with the understanding or values of
consumers or with the positive attributes historically
assigned to farmers.

A Voices questioning current food system practices
are increasing in number, volume and impact.



THADO UIY TRE YWARO U INAY - ANNA QUINULEN O FARCYYE

Newsweek

FEAR

& THE FLI

A\GE OF PANDEMI(

BY LAURIE GARRI

‘ Goldman's Blan}.fun | Joe Klein Takes | |§ PY No Laughing
OnWhy E Onthe GOP's ¥ Matter: Comedy in
E. Done \othmg \\ rong | Scare Tactics The Ageof Obama

c “' Egﬂﬁﬂﬁrw E" Want to Save the Planet?
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wmccans— - MAKE A GREENER BURGER"
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BY MICHAZL GRUNWALD

iticians and Big Business
DESIRE re | ‘hm;,bmfuchhkx

alternativesto oil. / Y
really doing isdriving up

and you're paying forit




Times Have Changed

At IS not the strongest
species that survive, nor
the most intelligent, but
the ones who are most
responsi ve t

- Charles Darwin




National Discussion

a!  tovegdEk national conversation about food so far
KIFrayQi o0SSY YdzOK 2F | 02y
have are two armed camps deeply suspicious of one

FY20KSNJ aK2dziAy3 LI ada SIC

- Russ Parsons, Los Angeles Times, Jan. 2010
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A U.S. population
154 million

A 5.6 million farms

A One farmer
produced
enough to feed
30 people

D 2011 Center for F Integrity
Source: U.S. Census Bureau American Egdrmoggureau



A U.S. population
308 million

A 2 million farms

A One farmer
produced
enough to feed
155 people

© 2011 Center for Food Integrity
Source: U.S. Census Bureau, American Farm Bureau



Then and Now

If the number of farms and level of
productivity remained constant sincel950,
there would be no food for anyone in the

following states.



Then and Now

151 Million People
( 9_ Most Populpus

A California

A Texas

A New York

A Florida

A lllinois

A Pennsylvania
A Ohio

A Michigan

A Georgia



Heightened Public Interest

The public has a right to expect farmers, food
companies, restaurants and grocery stores to

act in a responsible manner.

New public interest about food provides the
U.S. food system the opportunity to:

1. Look 1 n t he mi
2 . Tel | our story
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Pork

3 Compared to 1950 we produce 176%
st more pork per sow with 44% fewer sows

. SOl dzaS ¢S Gl ¢
animals the way that we do, we

pride ourselves in supplying a safe
VdzO NAGA2dzas | F¥F:

- Kenny Brinker, Missouri hog farmer




Corn

— .. > APrimary ingredient in
o feed for pork

| Jorwt production as well
as poultry and cattle
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corn

Compared to 1950 we
produce 333% more corn
on 11% more acres

Gaé LINPLISNI OFNB YR Kdzaol YyRNE 2F (K
forward to passing it on to the next generation, either my daughters or other
relatives, to keep producing the food that we do for the world."

- Kurt Stiefvater, South Dakota corn farmer

Integnty
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Lettuce i
Monterey County, California “&

/| 2Y LI NBER (2
12 times the production
2.5 times the land

Tomatoes
Yolo County, California

8 times the production
3 times the land



Lettuce & Tomatoes

62S t20S oSAy3a lotS G2
FNBA&KZ YR alFr¥S ©S3Sial o

- Jason Ruhlig, Michigan vegetable ,fa}rmg_r |



Mayonnaise

Eggs
Soybean Qll
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Eggs

Compared to 1950, we produce 53% more eggs
with 3% fewer hens

GhdzNJ FF YAfé& Aa O2YYAUUGSR 042 Yl
responsible way. We want our customers to feel good when they
consume our product knowing how much care is given to each do:

S333a P - Harry Herbruck, Michigan egg farmer
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Soybeans

A Oil used in food
production, I.e.
mayonnaise

A Meal used in
livestock feed
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Soybeans

Compared to 1950, we produce 11 times more
soybeans on 5 times the acres

G2S 1y29 GKS OKFIftfSy3asa 27F
our farm is going to be a part of producing food for that
LJ2 LJdzf | (0 A 2 Y ®¢ -Vicki Coughlin, Wisconsin, soybean farmer

© 2011 Center for Food Integrity



Bread

Compared to 1950 we produce 69% more wheat
on 6% fewer acres

o RIS

[ ’ . ~

. s
A

GLOQA | F22R FSStAy3a (G2 LINR A
2 0 KSNA ¢ 2 NEhdragidgd® SodEDakota wheat farmer
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Milk
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Milk

Compared to 1950 we produce 63% more milk
with 58% fewer cows

GOOSNBUOKAY3I ¢S R2 Aa F2NJ GKS
jdzZ f AGeé LINRPRdzOO GKF GO SyR& dzLJ

- Stephanie Dykshorn, lowa dglryjfarFmeog



Surely this means we
can meet tF
growing demand for

f ood éeRI Gt



Record High Food Insecurity

A 14.6 percent of U.S. households were food insecure
iIn 2008, up from 11.1 percent in 2007.

A Highest recorded rate since 1995 (the first national
food security survey).

A Approximately 60% of the 30 million children who
participate in the National School Lunch Program
receive free or reduced-price meals.

(NYC 73%, Chicago 84%, Dade Co. 67%)

Source: USDERS/FRACIUSA ToA4AY



Food Affordabllity

United States 10%
United Kingdom 22%
Japan 26%
India 50%

United States (1908) 50%

© 2071 (Sotrce’ USDERS



011 Center for Fo«yzlﬁ'ﬁ%m‘v
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Source: United Nations Food and Agriculture Organization,
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Gl obal Popul at

Source YIS ‘CenstisBureau



Gl obal Popul at

6.3 Million Monthly

Los Angeles Chicago

© 2011 lecéichFood Integrt

Source: U. NSus | ‘lﬁreau



Gl obal Popul at

Source YIS ‘CenstisBureau



Source: Science Magazing. 2005



The Need for More

neThe worl d e
technology to feed, on a '
sustainable basis, 10
billion people. The
pertinent question today
Is whether farmers and
ranchers will be permitted
to use this i

d Norman Borlaug, 2000
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. @& fty2ad lFyé YSIadaNB=Z
largest impact of any human activity. Most estimates
suggest that we will need to produce twice as many
calories on the same amount of land we use today If
we want to maintain biodiversity and ecosystem
Fdzy OU A2y a d¢

- Jason Clay, World Wildlife Fund

© 2011 Center for Food Integrity



Closing the Gap
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1.4%

Source: Global Harvest Initiative i 2010’ GAP Réport



Closing the Gap
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A80% of future production
growth must come from
Increased yields-
responsible use of
Innovation & technology

A10-15% could be
achieved from higher
cropping density

A5-10% from expansion of
land use

© 2011 Center g.bqjﬂ?é?t@mv FAO



Three Things You Can Do
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Engage Consumers and Support
Choice

A Choice is good

A Americans have the
most affordable food In
the world

I 190817 50% of income
I Today - <10%

A The public has a right to
expect the food system

to act in a responsible
manner

© 2011 Center for Food Integrity



Learn More about your Food and Understand the %%
Consequences of Policy and Market Decisions ¥ |

A Decisions have
consequences

A Decisions that limit our
ability to increase
productivity will result in
Increased hunger in the
US, around the world and
for future generations

© 2011 Center for Food Integrity



The Ethical Choice

Support responsible,
food production
systems that allow us
to produce the food we
need using fewer
resources to meet the
growing global
demand for food.



